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AND PLAN YOUR CONTENT FASTER
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MANDATORY AWKWARD INTRODUCTION

ALICE ROWAN

FREELANCE SEO
CONTENT AND WEB
COPYWRITER
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VAPID CONTENT IS LIKE
SMALL TALK
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TOPIC CLUSTERS ARE THE
CONTENT EQUIVALENT
OF A DMC
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AUGUST 2022 GOOGLE
HELPFUL CONTENT UPDATE
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WHAT THE FUCK DOES
"HELPFUL CONTENT"
EVEN MEAN?

ice_rowan #BrightonSEO
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PURPOSEFUL
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INFORMATIVE
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SPECIALISED
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SPECIFIC
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HELPFUL CONTENT IS A PIECE OF

PURPOSEFUL
INFORMATIVE
SPECIALISED
SPECIFIC
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WELCOME TO THE
WONDERFUL WORLD OF
TOPIC CLUSTERS

ice_rowan #BrightonSEO
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8 STEPS TO
UNFUCK YOUR TOPIC CLUSTER

1. CHOOSE WISELY

2. LEAD MAGNETS

5. TYPES OF CONTENT

4. OPTIMISE YOUR CONTENT

5. QUALITY RESEARCH

6. INTERNAL LINKING

/. CORNERSTONE CONTENT
8. DISTRIBUTION

Y edlice rowan #BrightonSEO (REELANCE CONTENT
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SIMPLE ENOUGH, RIGHT?
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STEP 1: CHOOSE WISELY
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ANSWER
THE PUBLIC
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Y edlice rowan

FREE KEYWORD
RESEARCH TOOLS

#BrightonSEO

SEMRUSH

People also ask

How do | get Google people also ask?
Where is people also ask on Google?
Why is my people also ask on Google not opening?

How do you use people also ask?

ARCM

FREELANCE CONTENT
MARKETING SUPPORT
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People also ask

How do | get Google people also ask?
Where is people also ask on Google?
Why is my people also ask on Google not opening?

How do you use people also ask?

ARCM
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MOZ SEMRUSH

PAID KEYWORD
RESEARCH TOOLS
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HOW CAN YOU HELP PEOPLE IF
YOU DONT KNOW WHAT THEY
NEED?
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STEP 2. LEAD MAGNETS
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SMALL
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FREELANCE CONTEN-‘-
MARKETING SUPPORI
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CREATE YOUR
LEAD-MAGNETS FIRST
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STEP 3: SUPPORTING
CONTENT

ice_rowan #BrightonSEO
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PODCASTS

TIKTOK TWITTER

INFOGRAPHICS

LINKEDIN PRESS RELEASES
BLOGS

INTERVIEWS ANIMATIONS
TRANSCRIPTS
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LINKEDIN PRESS RELEASES
BLOGS
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Blog 1
Blog 2 Blog 3

Y calice_rowan #BrightonSEO e conen
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LinkedIn post x 3 Twitter thread x 5

Long form video
Audio recording

J’ N BLOG ——7 Other sites

Transcript
Shor’r form video

Email /newsletter x 2 Podcast

Y calice_rowan #BrightonSEO e conen
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STEP 4: OPTIMISE
YOUR CONTENT

#BrightonSEO
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PEOPLE FIRST

KEYWORDS SECOND
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STEP 5: QUALITY RESEARCH

y ealice rowan #BrightonSEO FRe
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FREELANCE CONTENT
MARKETING SUPPORT
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STEP 6: LINKING STRATEGY
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2021 article from Harvard
Business Review
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SEQO content writing
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LINKING STRATEGY
CHECKLIST

Descriptive anchor text for external links

Keyword anchor text for internal links

Do-follow links for first mention of @

company or first link to that page

No-follow links for repeated mentions of

0O

repeat links within one page

Links to other relevant content on your site

fram valuable sources

[

Acquire backlinks

Relevant anchor text

O

Cut down internal links fo the slug only

al icar(:--.r.-nn::nnten'lrnmkefi ng.com
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FREELANCE CONTENT

MARKETING SUPPORT
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STEP 7. CORNERSTONE
CONTENT

ice_rowan #BrightonSEO
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WHAT THE FUCK IS
CORNERSTONE CONTENT?
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CREATE YOUR CONTENT
IN REVERSE
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Infographics
Webinars Arficles eBooks

x N\ .

CORNERSTONE/'
ANV,
Whitepapers

External
research Case studies Podcasts
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WHY BOTHER?
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HELPFUL
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INFORMATIVE
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ANSWERS QUERIES
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IN-DEPTH COVERAGE
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CORNERSTONE CONTENT IS
PINNACLE OF HELPFUL CONTENT
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NOT EVERYTHING DESERVES
TO BE CORNERSTONE CONTENT
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STEP 8: DISTRIBUTION
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STEP 8: DISTRIBUTION
A.K.A REDUCE, REUSE,
REPURPOSE

ice_rowan #BrightonSEO
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LinkedIn post x 3 Twitter thread x 5

Long form video
Audio recording

J’ N BLOG ——7 Other sites

Transcript
Shor’r form video

Email /newsletter x 2 Podcast
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WOULD YOU RATHER?
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BURNOUT ISNOT "2

FREELANGE ©
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WE NEED TO BE REALISTIC
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SETTING EXPECTATIONS
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1 PERSON MARKETING TEAM

2 CAMPAIGNS PER YEAR
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1 CONTENT PERSON IN
SMALL MARKETING TEAM

5 CAMPAIGNS PER YEAR
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PER FULL TIME CONTENT PERSON
IN A LARGER TEAM

4 CAMPAIGNS PER YEAR
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REMEMBER THOSE CHECKLISTS?
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WHO THE FUCK IS ALICE?

Hey friend. Thanks so much for stopping by! | love getting to work with so many great
wanted to pop in here quickly and introduce ousinesses. | missed the buzz of agency lite,
myself beyond the slightly manic presentation out not so much the working for other people
you watched. thing. So here | am. Working for myselt and just

about keeping my houseplants alive.

'm a freelance SEO content and website
copywriter, based in Cheltenham in the UK. | On the next page is a bunch of ways to stay in
work mostly with B2B folks, particularly in the touch. Including socials and my email.

tech space.

It you'd like content support, you can
Portfolio and about me book an intro call through Calendly.



http://alicerowancontentmarketing.com/about
https://calendly.com/alice-rowan-marketing/30min

THANKS FOR STOPPING BY
LET'S STAY IN TOUCH
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